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ROLES, TRUST, AND REPUTATION IN SOCIAL MEDIA KNOWLEDGE MARKETS

Springer-Verlag Gmbh Okt 2014, 2014. Buch. Book Condition: Neu. 244x161x20 mm. Neuware - Knowledge and expertise, especially of the kind that
can shape public opinion, have been traditionally the domain of individuals holding degrees awarded by higher learning institutions or occupying
formal positions in notable organizations. Expertise is validated by reputations established in an institutionalized marketplace of ideas with a
limited number of 'available seats' and a stringent process of selection and retention of names, ideas, topics and facts of interest. However, the
social media revolution, which has enabled over two billion Internet users not only to consume, but also to produce information and knowledge, has
created a secondary and very active informal marketplace of ideas and knowledge. Anchored by platforms like Wikipedia, YouTube, Facebook and
Twitter, this informal marketplace has low barriers to entry and has become a gigantic and potentially questionable, knowledge resource for the
public at large. Roles, Trust and Reputation in Social Media Knowledge Markets will discuss some of the emerging trends in defining, measuring and
operationalizing reputation as a new and essential component of the knowledge that is generated and consumed online. The book will propose a
future research agenda related to these issues. The ultimate goal of research agenda being to shape the next generation of theoretical and analytic
strategies needed for understanding how knowledge markets are influenced by social interactions and reputations built around functional roles.
The authors, including leading scholars and young innovators, will share with the readers some of the main lessons they have learned from their
own work in these areas and will discuss the issues, topics and sub-areas that they find under-studied or that promise the greatest intellectual payoD
in the future. The discussion will be placed in the context of social network analysis and 'big data' research. Roles,...
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You May Also Like

L et's Fin d  Ou t!:  Bu ild in g C o n ten t Kn o w led ge With  Y o u n g C h ild ren                       
Stenhouse Publishers. Paperback. Book Condition: new. BRAND NEW, Let's Find Out!: Building Content Knowledge With Young
Children, Sue Kempton, Ellin Oliver Keene, In her new book, Let's Find Out!, kindergarten teacher Susan Kempton talks about...
Do w n lo ad  Bo o k »      

J o ey  Green 's R ain y  Day  M agic:  1258 Fu n , Simp le P ro jects to  Do  w ith  Kid s U sin g Bran d - n ame P ro d u cts                             
Fair Winds Press, 2006. Paperback. Book Condition: New. Brand new books and maps available immediately from a reputable and
well rated UK bookseller - not sent from the USA; despatched promptly and reliably worldwide by...
Do w n lo ad  Bo o k »      

Slav e Girl  -  R etu rn  to  H ell,  Ord in ary  British  Girls  are Bein g So ld  in to  Sex Slav ery ;  I  Escap ed , Bu t N o w  I'm Go in g                                                  
Back to  H elp  Free Th em. Th is is  M y  Tru e Sto ry .          
John Blake Publishing Ltd, 2013. Paperback. Book Condition: New. Brand new book. DAILY dispatch from our warehouse in Sussex,
all international orders sent Airmail. We're happy to offer significant POSTAGE DISCOUNTS for MULTIPLE ITEM orders.
Do w n lo ad  Bo o k »      

Y o u n g an d  A mazin g:  Teen s at th e To p  H igh  Begin n in g Bo o k w ith  On lin e A ccess ( M ixed  med ia p ro d u ct)                                
CAMBRIDGE UNIVERSITY PRESS, United Kingdom, 2014. Mixed media product. Book Condition: New. 204 x 140 mm. Language: English
. Brand New Book. Cambridge Discovery Education Interactive Readers are the next generation of graded readers -...
Do w n lo ad  Bo o k »      

Six Step s to  In clu siv e P resch o o l C u rricu lu m: A  U DL - Based  Framew o rk f o r C h ild ren 's Sch o o l Su ccess                             
Brookes Publishing Co. Paperback. Book Condition: new. BRAND NEW, Six Steps to Inclusive Preschool Curriculum: A UDL-Based
Framework for Children's School Success, Eva M. Horn, Susan B. Palmer, Gretchen D. Butera, Joan A. Lieber, How...
Do w n lo ad  Bo o k »      
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